One American Corn Grower’s

Perspective
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We are an

American Family Farm
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Located in the

Central Part of the U.S.
FAYHAD R REIEELTOET

Com for Grain 2010
Harvested Acres by County
for Selected States
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Our Ancestors Cleared the Forest

and Drained the Land
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Land was Surveyed into

1 Mile by 1 Mile Sections
ITHIEITAIL X 1ITAILERITRESNFLL:
A SECTION OF LAND - 640 ACRES

Quarter Sections and Subdivisions Therefore
N.W. CORNER N.1/4 CORNER N.E. CORNER

NW 1/4 W. 1/2 NE 1/4 E. 1/2NE 1/4
160 ACRES 80 ACRES 80 ACRES
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In My Grandfather’s Day...
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In the Last 40 Years, Our Family Farm has Evolved into What We
are Today as a Result
of World Economic Developments
and Technology Advances.
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| would Argue that
We are Better than
Our Ancestors in Terms of:
UTOEMDS, FE LB LYLBRTNDBES R ET

e Care for the environment and natural
resources RELEKXKAREFEANDEE

* Sustainability of our production 4“£E®D 4T

* The quantity, quality, and safety of our
| production FF-LOEEYOE.BLRLH
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This Year

Our Family Farm Consists of:
SO FhFb ORI ORI

* Mary and Me s7y-¢3

Our Son Our Son Aaron
Adam and his Wife and his Wife
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7,000 Crop Acres in the U.S.
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Over 500 acres of tomatoes for processing 500I-h—# NN AL
Edy

500 acres of pumpkins for jack-o-lanterns sooz-h-m/\oros2h
[Fhe

About 3,900 acres of corn (65% of remaining) #43,9001-h-Dk
EQDY (FRYD65%)

About 2,100 acres of soybeans (35% of remaining) #42,1001—
—-DRE (52Y D35%)
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A Successful Livestock Industry

Is Important to Us
BEEDRYERIBIE>TEETT

In Indiana,
14% of our corn and
63% of our soybean

production

goes directly
to livestock

production.
A TA4T7F I TIEFAT=B
DrHEOOD14ANEKRE
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Indiana Exports (o 7+mmroos®

* 24% of our corn goes to export shipments

BN IEQOLD24%DEEINFET
— Japanis the most important BRIIHRLEETY

e 28% of our soybeans go to export shipments

=D RKRED28%MNEH SN FET
— Japan is also a critical trade partner for soybeans

BRI, KEQEZLGEZBEFETLHYFYT
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Ethanol Production T#/—iw4%pE

* 46% of our corn goes to ethanol production
=D EOODLEDLI6%MNITRA/—)LEEARNNET

 Approximately one-third of the
corn returns as DDGS
13D IEADHNDDGCSELTRYET
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Our Corn Production #ft0rHEQaL&EE

2009 189.1 Bu/Acre U.S. Average 164.7 BU/ACRE
2010 197.8 Bu/Acre U.S. Average 152.8 BU/ACRE
2011 172.6 Bu/Acre U.S. Average 147.2 BU/ACRE

INDIANA
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Our Soybean Production #t-t0xE45E

2009 60.7 Bu/Acre U.S. Average 44.0 BU/ACRE
2010 55.5 Bu/Acre U.S. Average 43.5 BU/ACRE
2011 59.3 Bu/Acre U.S. Average 41.5 BU/ACRE
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Our Tomato Production #r-tor<h4jE

Average 30 Tons/Acre at S105 per Ton = $3150




Our Pumpkin Production #if-tmhRFvid

Intensive Crop in Terms Labor & Logistics Price Floor is

Fixed before Planting &£#1E%745 0 THE WO RIEME L 1E
TORIZROONFT

o

INDIANA
CORN

eting Council



INDIANA
CORN

Marketing Council

Yield S 185.00 bpa
Cash Price 5 5.85 S5/bu
Government 5  16.00 S/acre

Total Receipts % 1,098.25
Seed

Fertilizer

Fungicide/Herbicide and Other Chem

Crop Insurance

Fuel
Dicrect Labor

Machinery

Machinery R & M
Custom Hire
Drying
Marketing

Freight

Total Costs
Net before land,overhead
Land

Met
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Our

Soybean
Budget

--------------------------
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Yield
Cash Price
Government

Total Receipts

Seed
Fertilizer

Insecticide/Fungicide/Herbicide
Crop Insurance

Fuel

Direct Labor

Machinery

Machinery R & M
Custom Hire/Mach Rent

Freight

Met before land,overhead
Land
MNet

52 bpa

S 13.00

S 16.00 S/acre

% 692.00

5/bu

Total

63.00
00.00

13.00

23.01

10.00
9.00
50.00
10.00
2.00
4.16

249.17

442.83
300.00
142.83



Income
Yield/acre 30 Bins/acre
cash price 510000 5/bin

Expenses

Seed
A800/A @ $54.35,1000

Fertilizer
1004 10-34-0 Starter @ 5370/ton

Our 1004 28% Starter @ 5322//ton
2504 0-0-60 @ $453,ton
Pie Pumpkin 50# 11-52-0 @ $550/ton
2504 28% @ 5322 /ton
B u dget 1.5 gallon ENC,11-8-5 Foliarieapps/1qgt.ac)
Total Fertilizer
Herbicide

Fungicide/Insecticide

Pollination

Direct Labor(523.00/bin + $150/acre)

Fuel

Misc

Insurance (hail 51,000 @ 3.75 (Del.) per 100)
Land

___________________

Total Expenses

CORN MNet before overhead

Marketing Council

% 3,000.00

S 260.88

18.50
15.10
56.63
13.75
40.25
25.50

170.73

65.00

70.00
840.00
30.00
70.00
37.50
300.00

5

5

5

3

5

5

3

5

5 220.00
5

5

3

5

5

5

5 2,064.11
3
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Income
Yield/acre
cash price
Expenses
Seed
I Fertilizer

Our
Jack-O-Lantern
Pumpkin
Budget

Herhicide

Fuel
%

Land

-------------------

Total Expenszes

INDIANA
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Marketing council  INet before overhead

Pollination
Direct Labor( 11.50/bin + $150/acre)

Budget Actual
50 Bins/acre
5 6000 S/bin

2400/A @ $55.24,/1000

100# 10-34-0 Starter @ 5370/ton

100# 28% Starter @ $322//ton

2504 0-0-60 @ $453/ton

S0# 11-52-0 @ $550/ton

2504 28% @ 5322 /ton

1.5 gallon ENC,11-8-5 Foliarieapps,/1qgt.ac)

Total Fertilizer

Fungicide/Insecticide

Insurance (hail 51,000 @ 3.75 (Del.) per 100)

Budget 5

5 3,000.00

5 13258

18.50
15.10
56.63
13.75
40.25
25.50

17073
65.00

220.00

70.00
72500
30.00
70.00
37.50
300.00

S A VR VO R Y R T R TR T Y VA P

L

5 1,820.80

% 1,179.20
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Yield 30 Ton/Acre
Price 102 $/ton
Government 0 Sfacre
RG 1AFP 100

Total Receipts 53,160.00

Plants (Avg. Pop. 10,940.54 $25.21/1000
Fertilizer
Fungicide, Insecticide and Other Chem

Crop Insurance

Fuel

Direct Labor

Machinery

Machinery R & M
Custom Hire

Trailer Lease

RG Charges

Met before land,overhead

Land
Met

B8.00

40,00

10.00
$1,607.91
$1,552.,09

S 300.00
$1,252.09




Soil Sampling Using GPS
: GPSZFRIALI-TEDHLTILT
| We test for: usosaremnas

| « P205
1« K20

pH—

ORGANIC MATTER

BHEWIZDOUT

CATION EXCHANGE CAPACITY
[GAA > 3 HERE S

AND MORE
Z D1
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Nitrogen EZH

Applied in Different Stages of Growth:

| HENEHIEBMEICHEBSES:

* To be efficient in the use of capital

j ARENRRGEES B TY

* To be efficient in the use of our resources
LD ERENEILFAHATH=HTT

* To prevent contamination of water and air
IKEERDFEREIET H=HTT
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Seed on Our Farm
-0 EI5HIZHEGE

* QOur corn and soybean seeds are

improved with biotechnology.
=D IEAQLEDEREDREIXNAATD/
OS—CHBSh TOES

* And are herbicide tolerant varieties.
K EOREHIZTHEDHEETT




Tomatoes and Pumpkins
Use No GM Traits

FRMEARF Y LB FRABRATEHYFEEA

* Basic selection breeding techniques
EARMGRIREREICKABNTY
— R & D costs for biotech traits is too costly given the low
number of acres nW{479/0) -0 Z&DRDIFARHNYBEDD

THEMEBENDGEWNEBICIEEESEEA
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Tomatoes and Pumpkins
Use No GM Traits

FRMEARF Y LB FRABITEHYFEEA

However, they are sprayed weekly from planting

| to harvest. LinL. zholZfetihoIREORI<EEREN
| shzd

| $430 per acre for Tomatoes tzh1z-#-C&Iz430k 0

| $240 per acre for Pumpkins  ##Fv11-1-2 &122400 0

INDIANA
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Welcome — Off the Road

and onto Our Farm
£OZF — HIFETNDOI-BDEZA
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Corn Storage Capacity

FOEOOLDRERE

Dump Pit Capacity:

950 Bushels

FUOTEYRDBEZEIF950Ty
>zl
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Corn Storage Capacity

U FOERDLORERE

Dryer Capacity:
1,800 Bushels per Hour

BT IR DR E 11,8007 v o)L/1FE
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Corn Storage Capacity

FOEOOIDDRERE

Old Bins: 135,000 Bushels

mLvH10:135,0000 v 1)L

Barn 175 000 Bushels

BE: 175, 0007 wir)l
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Ensuring Grain Quality on the Farm
BB TORYSE DR
* Consistently meet U.S. No. 2 Yellow Corn

standards with current system
BICHEDVATLTKEN2ATA—— EEFH LET

* New system will have handling improvements
AT LIFNIR) T EBRBEIESHTLES

— Gentler handling &Y T=QERHEL

— Fewer elevations &ysdinILA—3y

INDIANA
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Grain Quality

IS everyone’s responsibility
SMDOREBIIEDER

Seed

Producers
BOEEE

INDIANA




Grain Quality

IS everyone’s responsibility
SMOREBITEDER
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Grain Quality

IS everyone’s responsibility
SMOREBITEDER

Export Terminal
EiHA—3F )L

Grain Elevator
BT R—2—




Grain Quality
IS everyone’s responsibility
BYOREFEOEHE
Final Destination s®emit

 And everyone and everyplace in between
ZhDS, ZORBDTRTOAET RTHBFR

* Contract terms are key for everyone.
DHEBNTRTHOADF—

INDIANA



2012 Planting Intentions
2012F DEESR

| * Price Forecasts Favor Corn over Soybeans
' B FRIERELYLDEQIDLEHF

 Considerations &%

— Price {fi#&
— Crop rotations #&1E

— Weather (planting and beyond) S{& (&4t LL

INDIANA
\’McagtggNCouncil



2012 Planting Intentions
20124 {E{TEMR

* More Weather Risks when Planting Corn
FOEOAEMAMEFICIE. KURIRVRODNHYET

— Late Spring Planting Favors Soybeans
KE (LB ED RN AFELLNTS




Spring Planting
F DR

INDIANA




Visit to the Office
EEFOHRT

Record Keeping is Not Just Financial
EROREFUBEREITEHYEEA

Spend Time Planning, Buying and Complying.
T5U= | BRAPZOHRDRIS

INDIANA
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* Tomatoes r=-~
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ldentity Preserved #sim@sees

* Pumpkins »®z+

— For each truckload

- TSN BT
shipped we =/ 520 5

document: TOLIIXKET §

SERALEY
* Field Location moEm

* Fertilization by 2.5
acre grid 251-h-#CLDMER

* Pesticide -
Applications gz

* Harvest Crew inig#xs

INDIANA



Do We Do ldentity Preserved?
DAEEET HNED

* Do not currently in Corn and Soybeans
REZFYENILERD ClET>TOER A
Answer: We can do it — for the Right Premium —
' ' B 9 AHEEARETT —EYGETLET
with Forward Planning. L R
Looking at an Opportunity with Large Swine

Integrator in Southeastern States ®mEE&ZOMIZHZK

= REGERATT

| =T L—5—&EDERE |
SFE->TUVET
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Where Do We Sell Our Corn?

=bOrOEADDDFEYEIE?

5 Ethanol Plants within 60 miles
60T AILLLIANDSDNDIR/—)L T 5
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Where Do We Sell Our Corn?

-t OEQIDDFEYEIE?

* Nearest River Terminal is 150 miles
BHEL/N—E—3IF)LIFI50R A ILETT

INDIANA




Where Do We Sell Our Corn?

FF-HEDRYEOISDEYEL(L?

* Economics dictate delivery point
EFRR AR L ROET | o
— For us, ethanol is most profitable destination |
MI=BIZESTIH/—ILIFB 2 EL A RAMERIFSE T
— Other farmers are closer to river terminals or |

livestock markets MOEREZ-EIN—F—IFILPRETH
SELOTY
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“The Customer is Always Right”

“BlLHEIZIELLY
We Care About: #areaxgiz+2z0E:

* People, Our Families and Yours A%.>FYUREoE#

e Sustainability

B
e Safe Food
BEROREH

e Environment

INDIANA



Do We Eat What We Produce?

BONEELEZLDZERTLDD




Do We Eat What We Produce?

é"?ﬁ\ifﬂ,f*%d)’éﬁ

Feed, Fuel, Food and Fiper
SR . B, TLTHIEELT

INDIANA
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U.S. Farmers are Dependable

Suppliers and Getting Better
KEDERIIEHEOE ITHHEETHYREIZTHELTLET

We Care About: #MEbAXRENICTEHDIE:
| * Our Best Customer, Japan BXxomETHzE%
| « The Earth and the Air t&ezs

* Food Safety amozsen

Traceability egrarees
Natural Resources x%zE

INDIANA
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Thank You!

_ David and Mary Howell
| (R0SS VOAVSGRUU PINTERNATIONAL WWW.howe”farmS.Com

NIT O :
/ wwwhowellfarmscom I ‘l’ : d aVI d @ h 0W€| |fa rm S o CO m
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http://www.howellfarms.com/

