2021/2022 FKE bV ER O VBHEMRE T £ —
s BT R

Kyle Gilliam

Manager of Global Strategies and Trade, U.S. Grains Council
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John Greer
Nebraska Corn Board
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Dirk Rice

lllinois Corn Marketing Board
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Gail Lierer

Ohio corn growers
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Dr. Frayne Olson

Crop Economist/Marketing Specialist
North Dakota State University E

ND Agricultural Experiment Station

Dept. of Agribusiness & Applied Economics
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